
 

 

 

What: Malicious but Delicious is a community event designed to foster meaningful conversations on the 

importance of protecting our most at-risk areas in Oklahoma. The event will feature local restaurants and chefs 

from around the Tulsa area who have accepted the challenge of making a dish highlighting an (edible) invasive 

species and a native species into one compelling dish. The chefs will compete for the best dish, decided by our 

guest judges and the attendees of the event, and one chef will take home the title of Nature Chef. Music for the 

evening will be provided by Oklahoma native, two-time Grammy nominated artist, John Fullbright. We will also 

feature recycling and composting as an element to reduce our impact while still having a fantastic and 

educational event. Tickets include food and beverage for the evening! 

When: Thursday July 25, 2019 | 7-10 pm 

 
Where: The Mansion at Woodward Park (Tulsa Garden Center) | 2435 S Peoria Ave, Tulsa, OK 74114 

 
Why: Fundamentally, managing the threat of invasive species is not just about ecological process—it is about 

social change. Whether you farm and ranch, fish and hunt, hike and camp, garden and watch wildlife, or just 

love the natural beauty of Oklahoma, invasive species have a negative impact on you. Malicious but Delicious 

will be a fun event full of food, drinks, and good entertainment, but it will also foster the important 

conversations surrounding conservation in Oklahoma. 

 



 

 

SPONSORSHIP OPPORTUNITIES 

HEADLINE SPONSOR ($25,000 – one available) 

Twelve (12) event tickets and access to air-conditioned sponsor lounge 

Name and logo on tagline of the event 

Name and logo on all marketing materials and press releases 

Name and logo on all literature at the event 

Recognition within our Partners in Conservation program at the Chairman’s Council level 

Dinner and overnight stay at the Joseph H. Williams Tallgrass Prairie Preserve historic 
bunkhouse (childhood home of famous cowboy/actor, Ben Johnson) during annual 
Bison Roundup for four (4) guests 

       Benefit estimated to be $2,400 

 
PRESENTING SPONSOR ($10,000 – two available) 

Eight (8) event tickets and access to air-conditioned sponsor lounge 

Name on all marketing materials and press releases 

Name on all literature at the event 

       Recognition within our Partners in Conservation program at the Corporate Guardian level 

      Dinner and overnight stay at the Joseph H. Williams Tallgrass Prairie Preserve historic 

bunkhouse (childhood home of famous cowboy/actor, Ben Johnson) during annual 

Bison Roundup for two (2) guests 

       Benefit estimated to be $1,600 

GUARDIAN SPONSOR ($5,000 – three available) 

Four (4) event tickets and access to air-conditioned sponsor lounge 

Name on all marketing materials and press releases 

       Name on all literature at the event 

       Recognition within our Partners in Conservation program atthe Corporate Conservator level 

      Invitations for four (4) to annual Bison Roundup at the Joseph H. Williams 

Tallgrass Prairie Preserve 

Benefit estimated to be $800 



 

PATRON SPONSOR ($2,500 – five available) 

Two (2) event tickets and access to air-conditioned sponsor lounge 

Name on all marketing materials and press releases 

Name on all literature at the event 

Recognition within our Partners in Conservation program at the Corporate Steward level 

      Invitations for two (2) to annual Bison Roundup at the Joseph H. Williams 

Tallgrass Prairie Preserve 

      Benefit estimated to be $400 

RESTAURANT SPONSOR 

 
      Name on all pre-event marketing materials and press releases 

      Name on literature passed out at the event 

      In-kind recognition within our Partners in Conservation program 

       Invitations for two (2) to annual Bison Roundup at the Joseph H. Williams 

Tallgrass Prairie Preserve 

       Opportunity to advertise at individual serving booth 

 

TICKETS 

FRIEND OF CONSERVATION ($200 – Limited availability) 

 
Entry to an evening of food, drinks, and entertainment 

Access to air-conditioned sponsor/VIP lounge 

GENERAL ADMISSION ($125) 

      Entry to an evening of food, drinks, and entertainment 

 
 
 
 
 
 
 
 
 
 
 
 

PLEASE NOTE: Event tickets are not tax-deductible. The ticket price will be subtracted from the tax-deductible portion of your gift. You may decline 
ticket benefits on the reply form to make your gift fully tax-deductible. Due to IRS regulations on self-dealing. The Nature Conservancy does not accept 
foundation checks for gala tickets or tables. 



 

Please contact Meghan Raleigh with any questions concerning this event at meghan.raleigh@tnc.org or 
918.550.8586. 

THANK YOU FOR YOUR SUPPORT 

 

 

SPONSORSHIP RESPONSE FORM 
 

Yes! I will support The Nature Conservancy’s efforts to build awareness about invasive 

species in Oklahoma by becoming a Sponsor of Malicious but Delicious on July 25, 2019! 

 HEADLINE SPONSOR - $25,000  

 PRESENTING SPONSOR - $10,000  

 GUARDIAN SPONSOR - $5,000  

 PATRON SPONSOR - $2,500  
OR: 

 Friend of Conservation Ticket - $200 

Quantity - ______  

 General Admission Ticket - $125  

Quantity - ______ 

 I cannot attend, but wish to make a contribution of $_______ 

 

 Check enclosed    

 Credit Card:          Visa          MasterCard            American Express Card 

#_______________________________________________________________  

 

Expiration date__________ Security Code  ____________ 

Name on card: ______________________________________________________ 

Name as you wish it to appear on printed and online materials:  

___________________________________________________________________   

Checks should be made payable to The Nature Conservancy of Oklahoma. Please complete this form, include payment 

information, and return in the enclosed envelope. You may also submit your payment over the phone by contacting Meghan 

Raleigh at 918.550.8586.  

To be listed on event materials, please respond by June 30, 2019.  
 
Contact Name:______________________________________________________ 
 
Address:___________________________________________________________ 
 
City:   ___________________________State: _____________ Zip:_____________  
 
Phone: (required for credit card payments)_________________________________ 
 
Email: _____________________________________________________________ 

 



    

 

 

SPONSORSHIP AGREEMENT - TERMS AND CONDITIONS 

The following terms and conditions are hereby incorporated into the attached Sponsorship Form (the “Agreement”), by and between The 

Nature Conservancy, a District of Columbia not-for-profit corporation, with a local office at 100 Peachtree Street, Suite 2500, Atlanta, Georgia 

30303 (the “Conservancy”), and the entity identified on the Agreement (“Company”). The Conservancy and Company may be referred to 

herein collectively as the “Parties,” or individually as a “Party.” The Agreement shall not be binding on the Conservancy until an authorized 

representative has signed below. 

RECITALS 

A. TNC’s mission is to conserve the lands and waters on which all life depends; 

B. To further its mission, TNC conducts the following “Wild for Georgia” (the “Program”), and Company desires to sponsor the Program; 

C. In accepting this sponsorship, TNC follows its Principles of Corporate Engagement which can be found on www.nature.org. 

NOW THEREFORE, in consideration of the mutual agreements and promises contained herein, Company and TNC agree as follows: 

1. Contribution. Company will make a payment to TNC in the amount listed on the attached Agreement payable by check or credit card in U.S. 

dollars to support the Program.   Payments will be sent to TNC at 100 Peachtree Street, Suite 2500, Atlanta, Georgia 30303  to the attention 

of Jennie Dunnett and as described in the Agreement. 

2. Excess Event Income. Company understands and agrees that if the event income exceeds the cost of the event, the excess funds will be 

transferred and ap- plied to the Georgia Conservancy chapter’s conservation priorities. 

3. Term/Termination.   The   term   of   this   Agreement   will   be   upon   signature   of   Company   on   the   attached   Sponsorship   

Reservation   Form   to  July, 26, 2019 (the “Term”). This Agreement may be terminated at any time by either Party with thirty (30) days’ prior 

written notice. In addition, either Party may terminate this Agreement immediately upon written notice to the other if a court of law, 

regulatory agency or other governmental body prohibits that Party or its affiliates from engaging in conduct required under this Agreement. 

TNC may terminate this Agreement immediately upon written notice in the event that the actions or inactions of the Company, directors or 

officers would diminish, tarnish, injure, or damage TNC’s or the Program’s reputation or affect the legal standing of TNC. If either Party elects 

to terminate this Agreement for any reason, TNC will not refund any payment received through the date of termination unless such 

termination derives from TNC’s breach of contract, in which case Company’s sole remedy will be the refund of payment. In case of breach of 

contract, Company shall give 30 business days to TNC to cure any default or breach. 

4. Sponsorship. 

A. During the Term of this Agreement, TNC agrees to identify and acknowledge Company as a sponsor of the Program in 

accordance with Section 513(i) of the Internal Revenue Code and Treasury Regulations thereunder by displaying Company’s 

logo and other agreed-upon identifying information in connection with the Program, in the manner (placement, form, 

content, etc.) reasonably determined by TNC based on its customary donor recognition practices in its sole discretion. 

Examples of potential acknowledgment placement opportunities are described in Exhibit A. Company agrees to provide and 

give appropriate rights to all the necessary content and materials required by TNC for this purpose as set forth in Section 4.B 

below or as requested by TNC. 

B. The Company does not expect and will not require any other type of substantial return benefit from TNC. 

5. License of Intellectual Property. 

A. TNC is the sole owner of all right, title, and interest to all TNC intellectual property, including TNC’s logo, trademarks, trade 

names, and copy righted information. 

B. Company is the sole owner of all right, title, and interest to all Company intellectual property, including Company logos, 

trademarks, trade names, and copyrighted information. Company hereby grants to TNC a non-transferrable, non-assignable, 

non-exclusive license to use certain of Company’s names, trademarks, and copyrights as identified when Company provides its 

logo to TNC, solely to identify Company as a sponsor of the Program. Company represents and warrants that it has not 

previously disposed of any of the rights herein granted to TNC nor previously granted any rights adverse thereto or 

inconsistent therewith; that there are no rights outstanding which would diminish, encumber or impair the full enjoyment or 

exercise of the rights herein granted to TNC; and that the Company Property does not and will not violate or infringe upon any 

patent, copyright, literary, privacy, publicity, trademark, service mark, or any other personal or property right of any third 

party in any of the abovementioned jurisdictions. 

C. Upon termination or expiration of this Agreement, all rights and privileges for use of the other Party’s property shall expire, 

and each Party shall discontinue the use of such other Party’s Property. 

http://www.nature.org/


    

 

 

6. No Endorsement. This Agreement and the activities contemplated hereunder do not create an endorsement by TNC of the Company, its 

products or services or its political or non-political positions. Company will not use TNC Property in a manner that states, suggests or implies 

such an endorsement. Company will not use TNC Property in a manner that induces the sale of Company’s products or services. 

7. Announcement of the Sponsorship. Neither Company nor TNC will make any public announcements, statements, or issue a press release in 

any media regarding this Agreement or any relationship between TNC and Company in relation to the Program without the prior written 

approval of the other. Notwithstanding anything to the contrary in this Agreement, the TNC retains the option to publicly comment on the 

merits of any of the Company’s activities, development proposals, or other matters that affect TNC’s conservation priorities. 

8. Additional Warranties. Each Party covenants, warrants, and represents that it shall comply with all laws and regulations applicable to this 

Agreement and the performance of its obligations, and that it shall exercise due care and act in good faith at all times in the performance of 

its obligations hereunder. The provisions of this section shall survive termination of this Agreement. 

9. Indemnification. Company shall indemnify, defend and hold harmless TNC, its related entities, agents, officers, directors, employees, 

attorneys, successors, and assigns from and against any and all claims, losses, damages, judgments, settlements, costs and expenses 

(including reasonable attorneys' fees and expenses), and liabilities of every kind incurred as a result of: (i) any act or omission by Company or 

its officers, directors, employees, or agents; (ii) any use by TNC of Company’s Property, website, or other information, products, or services 

provided by Company; and/or (iii) the inaccuracy or breach of any of the covenants, representations and warranties made by Company in 

this Agreement. This indemnity shall require the payment of costs and expenses by Company as they occur. This section shall survive any 

termination or expiration of this Agreement. 

10. Relationship of the Parties. The Parties do not intend for anything in this Agreement or in its performance to create an employer-employee 

relationship, partnership, agency, joint venture, joint employer, fiduciary or franchise relationship between the Parties. Under no 

circumstances will any employee of either Party be deemed to be an employee or agent of the other Party. 

11. Non-Exclusive Relationship. This sponsorship is non-exclusive. TNC may enter into sponsorship or other similar arrangements with other 

companies, including, without limitation, companies with whom the Company may compete. 

12. Notices. Unless otherwise provided, any notice required by this Agreement will be deemed properly given on the date it is delivered via 

email (see below), to an overnight courier service, or deposited with the United States Postal Service by registered or certified mail, postage 

prepaid, addressed to: 

13. Assignment. Except as expressly permitted in this Agreement, any assignment, transfer or sublicense of the rights or obligations contained in 

this Agreement without the prior written consent of the other Party will be voidable at the option of the non-assigning party in its sole 

discretion. 

14. Entire Agreement. This Agreement sets forth the entire understanding of the Parties concerning the matters described herein and 

supersedes all prior or contemporaneous communications and negotiations, both oral and written relating to the Agreement. Any 

amendment to this Agreement must be in writing and signed by both Parties. 

15. Miscellaneous. This Agreement will become binding when the Sponsorship Reservation Form is signed by the Company and its terms will be 

interpreted, construed and governed by the laws of the Minnesota and such laws of the United States as may be applicable. If any provision 

of this Agreement is held invalid, the other provisions will remain in full force and effect. This Agreement may be executed in counterparts, 

each of which shall be an original, but all of which together shall constitute one and the same Agreement. 

Company’s agreement to the above terms and conditions is indicated by signature on the Sponsorship Form. 

 

Printed name _____________________________  

 

Signature_________________________________    

 

Date _________________ 




